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Japanese global enterprises have increasingly become English-centered and even 
come to a conclusion to set up a new policy that makes their intra-corporate 
communication to be conducted in English only. More and more Japanese companies 
are encouraging their employees to develop English communication skills to promote 
world-wide sales. This article describes the history and the current situation of 
corporate English communication and comparatively discusses the potential 
advantages and disadvantages of the implementation of the English-only policy at 
Japanese corporate level. It concludes that such a policy must not be deemed the 
same as a policy to make English as an official language throughout Japan. It also 
calls for efforts to make researchers' and educators' experiences available by sharing 
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